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It’s been quite a 12 months…



BIG (AND HELPFUL) BROTHER



24/7 PHONE-OPERATED STORE



CHATBOT TWIN…









    Founded in 2002 / 275k subscribers / 1,200 clients 



NOT FADS



NOT WHAT’S VIRAL ONLINE



NOT JUST NEW TECH



A consumer trend is a new manifestation 
among people – in behavior, attitude, or 
expectation – of a fundamental human 

need, want or desire.



CHANGE



BASIC NEEDS



INNOVATIONS



EMERGING EXPECTATIONS



EXPECTATION  
ECONOMY



TrendWatching’s Insight Network 
Uncovering the new, the next and the novel



YOU GET FORESIGHT

…by watching the innovations that set 
new customer expectations!



LIGHTBULB MOMENT



TREND #1



STATUS?



ULTIMATE STATUS IN 2017…



BUT AI IS SMARTER THAN ME…



MOTIVATED 
MINDLESSNESS



In 2017, consumers will look to AI to 
help supercharge self-improvement. 
That means helping them plan, track 
and adhere to self-improvement 
activities. 

MOTIVATED 
MINDLESSNESS



GOOGLE GOALS AI-fueled calendar feature helps 
users schedule activities



BOLTT Wearables ecosystem uses AI to 
offer life coaching



AVA Intelligent eating assistant 
provides instant nutrition advice



Facebook chatbot analyzes bank 
account use to automate savingPLUM



SANTANDER Users of banking app can make 
payments with voice



LIGHTBULB MOMENT

How can you use AI supercharge improvement for 
your customers and your business?



TREND #2



STATUS = WHO I AM…



CONSUMPTION CHOICES = WHO I AM…



BRANDS MUST SHARE MY VALUES!



TRANSPARENCY



INTERNAL CULTURE = BRAND!



INSIDER
TRADING



INSIDER TRADING

One powerful way to show 
customers your values align 
with theirs? Make meaningful 
positive changes to your 
INTERNAL culture.



INTEL CEO pledges USD 300 million to 
build a more diverse workforce 



REI Retailer pays employees to take 
Black Friday off 



BRUNELLO 
CUCINELLI

Luxury cashmere brand offers 
employees cultural allowance



JUNO On-demand taxi service treats 
drivers ethically



LIGHTBULB MOMENT!

What positive changes to your INTERNAL 
culture will prove to customers your values 
align with theirs?



TREND #3



PERSONALIZATION = ETERNAL



ADIDAS Pop up store lets customers design 
and make own sweater



I AM MY DATA





TRUE
SELF



TRUE SELF

Consumers will embrace 
brands that use new kinds of 
data to access their deepest 
selves and serve them 
personalized products and 
recommendations.



BENTLEY Luxury car recommendations 
based on emotional responses

EMOTIONAL RESPONSE…



SINGAPORE 
TOURISM BOARD

Travel guide created by 
analyzing brain waves

BRAINWAVES…



TRAVEL 
UNWRAPPED

Travel service uses DNA to 
create unique itinerary

DNA TAILORING…



SKYN Condom brand’s bot analyses 
voice

WTF!?



LIGHTBULB MOMENT

How can you personalize around the consumer’s 
TRUE SELF?



TREND #4



HUMAN / HUMAN = ETERNAL



QUEST FOR KNOWLEDGE = ETERNAL



SUPERCHARGED BY A P2P WORLD!



M2P



Consumers will expect instant 
connection to the peers who have the 
knowledge, expertize and experience 
they need. 

M2P



Instant styling advice for 
Prime customersAMAZON



Live-streaming platform designed 
for foodies includes chat functionNOM



UBER NIGERIA Ride app matches entrepreneurs 
and investors



AIRBNB  Experience hosts give bespoke 
guided tours of cities



LIGHTBULB MOMENT!

How can  you connect users to peers who 
have the knowledge and expertize they 
need?



A BIG IDEA…



EXPERIENCE ECONOMY…









Where next for the 
Experience Economy?



INTERNET OF EXPERIENCES



VIRTUAL 
EXPERIENCE 

ECONOMY



VIRTUAL EXPERIENCE 
ECONOMY

In 2017, a shift years in the making 
finally becomes a reality, as digital 
experiences (including AR/VR) 
become real status currency for 
millions of consumers.





HIPSTERS DO THEIR THING



CREATORS GONNA CREATE



THIS GUY WON



TOPSHOP Fashion retailer unveils VR  
waterslide experience

FUN!



THE BROOKHAVEN 
EXPERIMENTS

VR zombie shooter is freaking 
terrifying

SCARY…





AR garden explores the effects  
of climate change

SEATTLE ART MUSEUM

CULTURAL…



Google launches virtual reality 
version of Google Earth

GOOGLE

IMMERSIVE…



ABBA Band announce 2018 'virtual 
experience' tour date

INTENSEMAINSTREAM?



LIGHTBULB MOMENT!

How can you create VR and AR experiences 
that are a true STATUS currency?



STATUS 
SEEKERS

HELPFULL

PLAYSUMERS

YOUNIVERSE

BETTERMENT

JOYNING

EPHEMERAL

LOCAL LOVE

HUMAN BRANDS

POST-
DEMOGRAPHIC

FUZZYNOMICS

UBITECH

BETTER 
BUSINESS

REMAPPED

PRICING 
PANDEMONIUM

INFOLUST



A NEW WAY OF SEEING



EMERGING EXPECTATIONS



EXPECTATION  
ECONOMY



APPLY! APPLY! APPLY! 



THANK YOU!

david@trendwatching.com


